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ABSTRACT
WILLIAM ONIBALA, THE INFLUENCE OF ADVERTISING VIEW,
CREDIBITLY OF ADVERTISING, AND ATTRACTIVNESS OF
ADVERTISING TOWARD BRAND AWARENESS OF HONDA VARIO IN
MANADO(GUIDANCE BY MERUNG HARLI AND TIMBULENG
YOHANES)

Brand awareness is the ability of a prospective buyer to recognize or recall

that a brand is part of a particular product category.

The purpose of this study is to analyze and measure the influence of the
Advertising View, Credibility of Advertising and attractiveness of Advertising
Toward Honda Vario in Manado. The study used questionnaire data which was
processed using the SPSS version 24 statistical application.

The results of this research are using multiple regression analysis as an
analysis tool. The results of this study indicate that only partially Credibility of
Advertising has an influence on Brand Awareness, while the other two variables
(Advertising View and Attractiveness of Advertising) have no effect.
Simultaneously all independent variables (Advertising View, Credibility of
Advertising and Attractiveness of Advertising) affect the Brand Awareness

toward Honda Vario in Manado.

Keywords: Brand Awareness, Advertising View, Credibility of Advertising and

Attractiveness of Advertising.



ABSTRAK
WILLIAM ONIBALA, PENGARUH TAMPILAN IKLAN, KREDIBILITAS
IKLAN DAN DAYA TARIK IKLAN TERHADAP KESADARAN MEREK
UNTUK HONDA VARIO DI MANADO (DIBIMBING OLEH MERUNG
HARLI DAN TIMBULENG JOHANNES)

Kesadaranmereksebagaikesanggupanseorangcalonpembeliuntukmengena
liataumengingatkembalibahwasuatumerekmerupakanbagiandarikategoriproduktert
entu.

Tujuandaripenelitianiniadalahuntukmenganalisisdanmengukurpengaruhd
ariAdvertising View, Credibility of Advertising dan attractiveness of Advertising
terhadaphondavario di Manado. Penilitianmenggunakan data kuesioner yang
diolahdenganaplikasi statistic SPSS versi 24.

Hasilpenelitianpenelitianinidenganmenggunakananalisisregresibergandas
ebagaialatanalisis.
Adapunhasildaripenelitianinimenunjukkanbahwabahwabaiksecaraparsialhanyavar
iabel Credibility of Advertising yang memilikipengaruhterhadap Brand
Awareness, sedangkanduavariabel lain (Advertising View dan Attractiveness of
Advertising) tidakberpengaruh.Secarasimultanseluruhvariabelindependen
(Advertising View, Credibility of Advertising dan Attractiveness of Advertising)

berpengaruhterhadapBrand Awarenessuntukhondavario di Manado.

Kata kunci: Brand Awareness, Advertising View, Credibility of Advertising dan

Attractiveness of Advertising
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