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ABSTRACT 

Ricky Silvester Siahu.  The Influence of Restaurant Atmosphere, Location, and 

Customer Perception towards Customer Buying Intention at New Ayam Bandung 

Megamas Manado. (guidance by Koleangan Ch. Adri P. and Korompis Merry J.) 

 Buying intention is customer behavior that shows the extent of his commitment 

to make a purchase. The needs and desires of customer for goods and services develop 

from time to time and influence their behavior in product purchases. The stage of the 

respondents' tendency to act before the buying decision is actually implemented is 

called buying intention. 

 The purpose of this research is to know how significant is the restaurant 

atmosphere, location, and customer perception towards customer buying intention at 

New Ayam Bandung Megamas Manado. In order for this purpose to be achieved it 

takes the theoretical basis and also the data that will be analyzed by using linear 

regression method multiple, by calculating the F-test results 97,554 > 2,14 means the 

store restaurant, location, and customer perception have significant influence towards 

buying intention , the result of R2 which has strong contribution. And T-test shows 

Restaurant Atmosphere 12,676, Location 12,201, and Customer Perception -13,285. 

 That means, restaurant atmosphere, location, and customer perception have an 

significant influence toward customer buying intention towards New Ayam Bandung 

Megamas Manado. 

Keywords : Restaurant Atmosphere, Location, Customer Perception and 

Customer Buying Intention 
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ABSTRAK 

Ricky Silvester Siahu.  Pengaruh Suasana Restoran, Lokasi, dan PerPelanggan 

terhadap Minat Beli Pelanggan di New Ayam Bandung Megamas Manado. 

(dibimbing oleh Koleangan Ch. Adri P. dan Korompis Merry J.) 

 Minat membeli adalah perilaku pelanggan yang menunjukkan tingkat 

komitmennya untuk melakukan pembelian. Kebutuhan dan keinginan pelanggan akan 

barang dan jasa berkembang dari waktu ke waktu dan mempengaruhi perilaku mereka 

dalam pembelian produk. Tahapan kecenderungan responden untuk bertindak sebelum 

keputusan pembelian benar-benar dilaksanakan disebut minat beli. 

 Tujuan dari penelitian ini adalah untuk mengetahui seberapa signifikan 

hubungan antara suasana restoran, lokasi, dan persepsi pelanggan terhadap minat beli 

pelanggan di New Ayam Bandung Megamas Manado. Agar tujuan ini dapat tercapai 

maka diperlukan landasan teoretis dan juga data yang akan dianalisis dengan 

menggunakan metode regresi linier berganda, dengan menghitung hasil uji F 97,554> 

2,14 berarti suasana restaurant, lokasi, dan persepsi pelanggan berpengaruh signifikan 

terhadap minatbeli, hasil R2 yang memiliki kontribusi kuat. Dan T-test menunjukkan 

Suasana Restoran12,676, Lokasi 12,201, dan Persepsi Pelanggan -13,285. Artinya, 

suasana restoran, lokasi, dan persepsi pelanggan memiliki pengaruh yang signifikan 

terhadap minat beli pelanggan terhadap New Ayam Bandung Megamas Manado. 

Kata Kunci : Suasana Restoran, Lokasi, Persepsi Pelanggan dan Minat Beli 

Pelanggan 



vi 
 

ACKNOWLEDGEMENT 

  

First, the student would like to thank to Lord Almighty Jesus Christ, because of His 

grace and guidance, the student can finish the process to write this Thesis. The author 

also realized grace that overflows from His presence making the author can finish the 

Thesis step by step. 

The Thesis is one of the requirements to get the Bachelor Degree in Faculty of 

Economics in De La Salle Catholic University of Manado.  

In this occasion with a great humility, the author would like to thank all those 

people who have supported and given guidance, advices, and all the things needed by 

the author along the Thesis progress. In this opportunity, the author would like to thank:  

1. My Family: My Father Siongki Siahu and My Mother Gina Pelealu for the 

support during the Internship. 

2. Father Prof. Dr. Johanis Ohoitimur as the Rector of Unika De La Salle Manado. 

3. Mr. Oktavianus M.T. Muaja, SE., MM., as the Dean of Faculty of Economics 

Unika De La Salle Manado. 

4. Mr. Ch. Adri P. Koleangan SE., MM, as Vice Dean of Faculty of Economics 

Unika De La Salle Manado and as my examiner 3 

5. Mrs. Loureine P. Sumual, SE., MFM., as the Head of Management Department 

in Faculty of Economics Unika De La Salle Manado. 

6. Apolinaris A. Montolalu, SS., MS, as advisor 1 who has provided direction for 

the student in revision this thesis.  



vii 
 

7. Mrs. Merry J. Korompis, SE., MM., as advisor 2 who has provided direction 

for the student in revision this thesis.  

8. Mr. Harli Merung, SE., MM, as my examiner 2 

9. My friends: Ayong Retanubun, William Onibala, Edward Lolong, Aurelio 

Mingga, Charli Mawey, Margio Lienarto, Erwin Londa, Raymond Tjia, and all 

my lovely classmates Management 2015. Thank you for all the supports. 

10. All of my friends from Thanos Clan.  Thank for the supports during this Thesis. 

11. My beloved Diska S. Suoth for all the supports during this Thesis. 

12. And my lovely sister Laurensia P. Siahu for all the supports during this Thesis. 

 

 

 

 

Manado, July    2019  

 

 

   Student 

 

 



viii 
 

 



ix 
 

TABLE OF CONTENTS 

 

APPROVAL PAGE ..................................................................................................... i 

LEGALIZATION PAGE ........................................................................................... ii 

ACKNOWLEDGMENT ........................................................................................... vi 

STATEMENT OF THESIS ORIGINALITY ........................................................ viii 

TABLE OF CONTENTS ........................................................................................... ix 

LIST OF TABLES ................................................................................................... xiv 

LIST OF FIGURES ................................................................................................. xvi 

LIST OF APPENDICES ........................................................................................ xvii 

CHAPTER I: INTRODUCTION .............................................................................. 1 

1.1 Background ............................................................................................................. 1 

1.2 Problem Statement ................................................................................................ 11 

1.3 Problem Limitation ............................................................................................... 11 

1.4 Research Objectives .............................................................................................. 12 

1.5 Benefits of Research ............................................................................................. 12 

 

PAGES 



x 
 

CHAPTER II: THEORETICAL FRAMEWORK ................................................ 14 

2.1 Theoretical Foundation ......................................................................................... 14 

2.1.1 Restaurant Atmosphere ...................................................................................... 14 

2.1.2 Restaurant Atmosphere Goals ............................................................................ 15 

2.1.3 ndicator of Restaurant Atmosphere .................................................................... 17 

2.1.4 Location.............................................................................................................. 20 

2.1.5 Indicator of Location .......................................................................................... 24 

2.1.6 Customers Perception......................................................................................... 26 

2.1.9 Perception Process .................................. Error! Bookmark not defined. 

2.1.10 Indicator of Customer Perception ........... Error! Bookmark not defined. 

2.1.11 Buying Intention ..................................... Error! Bookmark not defined. 

2.1.12 Indicator of Buying Intention .................. Error! Bookmark not defined. 

2.2          Hypothesis Statement ................................... Error! Bookmark not defined. 

CHAPTER III: RESEARCH METODOLOGY .................................................... 37 

3.1 Type of Research................................................................................................... 37 

3.2 Time, Place and Object Research.......................................................................... 37 

3.3 Data Collection Methods ...................................................................................... 39 



xi 
 

3.3.1 Primary Data ...................................................................................................... 39 

3.3.2 Secondary Data ....................................... Error! Bookmark not defined. 

3.4 Data Collecting Method .......................... Error! Bookmark not defined. 

3.4.1 Population ............................................... Error! Bookmark not defined. 

3.4.2 Sample ..................................................... Error! Bookmark not defined. 

3.5 Types of Research ................................... Error! Bookmark not defined. 

3.6 Variables Definition and Measurement ... Error! Bookmark not defined. 

3.6.1 Variable Definition.................................. Error! Bookmark not defined. 

3.6.2 Level Measurement ................................. Error! Bookmark not defined. 

3.7. Data Measurement Method ..................... Error! Bookmark not defined. 

3.7.1 Validity Test ............................................ Error! Bookmark not defined. 

3.7.2. Reliability Test ........................................ Error! Bookmark not defined. 

3.8. Classical Asumption Test ........................ Error! Bookmark not defined. 

3.8.1 Normality Test ........................................ Error! Bookmark not defined. 

3.9 Data Analysis Technique ......................... Error! Bookmark not defined. 

3.9.1 Multiple Linear Regression Analysis ...... Error! Bookmark not defined. 

3.10 Hypothesis Test ....................................... Error! Bookmark not defined. 

3.10.1 T-test (Partial Test) ................................. Error! Bookmark not defined. 

3.10.2 F-test (Simultaenous Test) ...................... Error! Bookmark not defined. 



xii 
 

3.10.3 Multiple coefficient correlation (R) ........ Error! Bookmark not defined. 

3.10.4     Multiple Coefficient Determination (r2) ...... Error! Bookmark not defined. 

CHAPTER IV: RESULT AND DISCUSSION ...................................................... 58 

4.1 Characteristic of Respondent ................................................................................ 58 

4.1.1 Respondent Based on Gender ............................................................................ 58 

4.1.2 Respondent Based on Age ................................................................................. 60 

4.1.3 Respondent Based on Occupation ...................................................................... 61 

4.1.4 Respondent Based on Usage Time ..................................................................... 62 

4.2 Validity Test and Reliability Test ......................................................................... 63 

4.2.1 Validity Test ....................................................................................................... 63 

4.2.2 Reliability Test ................................................................................................... 67 

4.3 Data Analisys ........................................................................................................ 70 

4.3.1 Goodness of Fit Criteria ..................................................................................... 70 

4.3.2 Regression Weight ............................................................................................. 74 

4.3.3 Direct Influence and Indirect Influence Effects ................................................. 76 

4.3.3.1 The Amount of Direct Effect .......................................................................... 76 

4.3.3.2 The Amount of Indirect Effect and Total Effects ........................................... 77 



xiii 
 

4.3.4 Hypothesis Testing  ............................................................................................ 78 

4.4 Result Interpretation  ................................................................................... 81 

CHAPTER IV ........................................................ Error! Bookmark not defined. 

RESULT AND DISCUSSION .............................. Error! Bookmark not defined. 

4.1 Characteristic of Respondent ................... Error! Bookmark not defined. 

4.1.1 Respondent Based on Visits .................... Error! Bookmark not defined. 

4.1.2 Respondent Based on Who Have and Have not Purchased Products at New 

Ayam Bandung ...................................................... Error! Bookmark not defined. 

4.1.3 Respondent Based on Gender ................. Error! Bookmark not defined. 

4.1.4 Respondent Based on Age ...................... Error! Bookmark not defined. 

4.1.5 Respondent Based on Income ................. Error! Bookmark not defined. 

4.1.6 Respondent Based on Occupation ........... Error! Bookmark not defined. 

4.2 Data Quality Test ..................................... Error! Bookmark not defined. 

4.2.1 Validity Test ............................................ Error! Bookmark not defined. 

4.2.2 Reliabiliy Test ......................................... Error! Bookmark not defined. 

4.3 Classical Assumption Test ...................... Error! Bookmark not defined. 

4.3.1 Normality Test ........................................ Error! Bookmark not defined. 

4.3.3 Autocorelation Test ................................. Error! Bookmark not defined. 

4.3.4 Heteroscedacity Test ............................... Error! Bookmark not defined. 

_Toc15873937


xiv 
 

4.4.1 Multiple Linear Regression Analysis ...... Error! Bookmark not defined. 

4.4.2 Multiple Coefficient Correlation (R) ...... Error! Bookmark not defined. 

4.5 Hypothesis test ........................................ Error! Bookmark not defined. 

4.5.1 Test (Partial Test) .................................... Error! Bookmark not defined. 

4.5.2. F Test (Simultaneous Test) ..................... Error! Bookmark not defined. 

4.6. Research Interpretation ............................ Error! Bookmark not defined. 

CHAPTER V .......................................................... Error! Bookmark not defined. 

CONCLUSION AND RECOMMENDATION ..... Error! Bookmark not defined. 

5.1 Conclusion ............................................... Error! Bookmark not defined. 

5.2 Recommendation ..................................... Error! Bookmark not defined. 

APPENDICES .......................................................................... Error! Bookmark not defined. 

 

 

 

 

 

 

 



xv 
 

LIST OF FIGURES 

 

Figure 1.1. Location of New Ayam Bandung Megamas Manado by Google Maps 

(Satelit). ................................................................................................... 21 

Figure 4.1. Respondent Based on Visits. .................................................................... 49 

Figure 4.2. Respondent Based on Who Have and Have not Purchased Products at New 

Ayam Bandung. ........................................................................................ 50 

Figure 4.3. Respondent Based on Gender. .................................................................. 51 

Figure 4.4. Respondent Based on Age ........................................................................ 52 

Figure 4.5. Respondent Based on Income. .................................................................. 53 

Figure 4.6. Respondent Based on Occupation. ........................................................... 54 

Figure 4.7. Normality P-Plot. ...................................................................................... 60 

Figure 4.8. Heteroscedasticity Test. ............................................................................ 62 

 

 

 

 

 



xvi 
 

LIST OF TABLES 

 

Table 1.1. Restaurant Atmosphere at New Ayam Bandung. ........................................ 8 

Table 1.2 Population of New Ayam Bandung  ........................................................... 18 

Table 1.3. The Advantages of Location of New Ayam Bandung  .............................. 20 

Table 1.4Result of Pilot Study about Customer Perception toward New Ayam 

Bandung. ..................................................................................................... 22 

Table 2.1. Previous Research. ..................................................................................... 33 

Table 3.1. Variables Measurement. ............................................................................ 39 

Table 3.2. Five Statement with the Range. ................................................................. 40 

Table 3.3. Interpretation of Coefficient Correlation. .................................................. 47 

Table 4.1. The Result of Validity Test. ....................................................................... 55 

Table 4.2. Reliability Result........................................................................................ 57 

Table 4.3. Multicollinearity Test ................................................................................. 60 

Table 4.4. Autocorrelation Test. ................................................................................. 61 

Table 4.5. The Result of Multiple Coefficient Determination . .................................. 63 

Table 4.6. The Result of T Test (Partial Test)............................................................. 66 

Table 4.7. The Result of F Test (Simultaneous Test). ................................................ 68 



xvii 
 

LIST OF APPENDICES 

 

Table 1.1. Restaurant Atmosphere at New Ayam Bandung. ........................................ 8 

Table 1.2 Population of New Ayam Bandung  ........................................................... 18 

Table 1.3. The Advantages of Location of New Ayam Bandung  .............................. 20 

Table 1.4Result of Pilot Study about Customer Perception toward New Ayam 

Bandung. ..................................................................................................... 22 

Table 2.1. Previous Research. ..................................................................................... 33 

Table 3.1. Variables Measurement. ............................................................................ 39 

Table 3.2. Five Statement with the Range. ................................................................. 40 

Table 3.3. Interpretation of Coefficient Correlation. .................................................. 47 

Table 4.1. The Result of Validity Test. ....................................................................... 55 

Table 4.2. Reliability Result........................................................................................ 57 

Table 4.3. Multicollinearity Test ................................................................................. 60 

Table 4.4. Autocorrelation Test. ................................................................................. 61 

Table 4.5. The Result of Multiple Coefficient Determination . .................................. 63 

Table 4.6. The Result of T Test (Partial Test)............................................................. 66 

Table 4.7. The Result of F Test (Simultaneous Test). ................................................ 68 


	1. TITLE.pdf (p.1)
	2. LEGALIZATION PAGE.pdf (p.2-3)
	3. ABSTRACT.pdf (p.4-5)
	4. ACKNOWLEDGEMENT.pdf (p.6-8)
	5. TABLE OF CONTENST..pdf (p.9-17)

